
Selling Successfully On Etsy

On Your Shop
Start with whipping your Etsy shop into shape. 

- Make your shop title reflective of your art. 
 It could be your name, your business name, or a description of your art. When someone first gets to your 
shop, they’ll be looking to sum you up in their mind. What is this shop all about? If your shop name is descriptive of 
the art, your shop title can be your name. But if your shop name is your name, you want to be more descriptive with 
your shop title. 
- Use descriptive keywords.
 This must be done throughout your shop including your shop announcement, policies, and item descriptions. 
Long keywords are best, but it’s more important that they’re the terms people are searching for! So think like your 
customer, or check your shop stats to see what search terms people are using. 
- Make your listing titles searchable. 
 The title of the piece is rarely descriptive enough for you to get found in Etsy’s search results. Use some 
of your keywords in your title while still making sure the title is legible for potential customers. Long titles are 
acceptable.

Social Media
Connecting with your target market on a casual level. 

- Pick one or two social media platforms to focus on.
 This is not the area to spread yourself thin for. Be really active on one or two platforms, but have a profile 
with a link back to your Etsy shop on all the other major platforms. Choose primarily based on which platforms your 
target market is using and which ones you enjoy. 
- Post at least once a day on each platform.
 Most people won’t see even half of your posts, so you can post more than you think. Just spread it out 
throughout the day if you’re posting more than once in a day. If you post too little, no one will remember you exist 
since they’re only seeing half your posts. 
- Utilize scheduling tools, like Hootsuite or Buffer, to post when you’re not really there.
 Don’t sit on social media all day long. You don’t even need to be opening the platform every day. Take 
advantage of the technology and schedule your messages in advance. 
- Vary your posts so it’s not all promotion all the time.
- Regularly pull in new followers by engaging with other people’s posts.
 Likes and comments go a long way. The person who posted will often check you out and follow you or like 
and comment on your posts. And other people interacting with that person’s post might do the same.
- Regularly pull in new followers by following people who seem like your target customer.
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Paid Advertising
Invest in your business to gain new customers. 

- Try Facebook ads.
 They can be cheap and effective when done right. Do your research first because most ways of creating a 
Facebook ad are going to be expensive and achieve only mediocre results. 
- Use banner and sidebar ads on websites where your target market actually goes.
 If you make them attractive and eye-catching, people will click over to your Etsy shop. Be sure to carefully 
track in your Shop Stats how many people are coming and how many of them are buying so you can accurately 
reassess your investment before doing it again with that website. 
- Track what’s working and what’s not with Google Analytics.
 While Etsy’s Shop Stats are great, you can get down and dirty details with Google Analytics. It’s a little scary 
in there at first, so take your time and be patient as you learn. 
- Stop doing the things that aren’t working after three months.
 No reason to waste time or money, but give it time to make sure it’s really not working.

Email Marketing
Reach potential customers on your own terms. 

- Set up an email list with a proper email marketing provider.
 The countless benefits of a real email marketing program include your emails staying out of Spam folders, 
being able to send to as many people as you want at once, including lots of images without worrying about the size 
of the message, organizing contacts (i.e. locals vs. non-locals, collectors, people who have bought a print, etc.), and 
tracking who opened which emails and clicked on which links. 
- Email your list at least once a quarter.
 Most artists find that once a month emails are a sweet spot. Too much and you risk a lot of people 
unsubscribing because they got tired of you (and you might not have enough to talk about either!). Too little and 
people forget who you are and unsubscribe because they don’t know why they’re getting the email. 
- Make it easy for someone to get on your email list if they enjoy perusing your shop.
 This must be without them needing to contact you. So a link in your shop announcement or your shop’s 
about page is a great place. 
- Include an opt-in form for your email list on your social media accounts or post the sign up link on occasion.
 Most email marketing providers will make it easy for you to add a form to your Facebook Page, but for your 
other social media accounts just be sure you’re posting the link and asking people to sign up about once every 15-20 
posts (less frequently for Pinterest). 
- Ask customers to join your list after they receive their purchase.
 In a followup email you should already be sending them to ask if they got their art safely, you can also ask for 
them to join your email list. You must get their permission in order to send them regular, non-order-related emails.
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Interviews
Looking like you’re famous. 

- Ask for interviews on blogs, websites, and magazines your target market reads.
 Interviews are a great way to look like you’re incredibly successful and interesting. Even if you think you have 
nothing to talk about, the interviewer will find things that other people think are cool and intersperse the questions 
and answers with pictures of your art in the final article. 
- Share something a little different in every interview.
 Just like bloggers don’t want to show the same images that their competitors are showing, no interviewer 
wants to ask the same questions or get the same stale answers that all the other publications had about you.
- Don’t be nervous and don’t overprepare.
 You aren’t a politician getting interviewed - the interviewer isn’t going to try to catch you or make you look 
bad. They want a really positive, exciting article about you just as much as you do. And if you rehearse too much, it 
won’t sound natural and won’t build a connection with the readers. 
- Link back to your Etsy shop in every interview.
- Follow up by sharing the interview on social media and thanking your interviewer.
 This makes you look above-and-beyond professional, confident, and competent. You’ll get asked back and lots 
of other people will rush to ask you for an interview in their own publication.

Blog Features
Show off your art using other people’s audiences. 

- Regularly ask for features on blogs your target market reads.
 Getting your art seen by an already-collected huge group of your target market is awesome! 
- Share something a little different in every feature.
 Don’t give every blogger the same five images. Mix it up. Bloggers want to feel they’re publishing something a 
little different that’s perfect just-for-their-audience. 
- Sometimes offer the readers a special something.
 A discount code or bonus can really compel someone to hop onto your email list after seeing your work on 
their favorite blog. 
- Occasionally run a giveaway in conjunction with a blog feature.
 Don’t give away your work constantly. But once or twice a year, a giveaway can create some buzz and 
excitement around your art. And someone else’s blog is the perfect place to do it because you catch both fans you 
already have by giving them the link to the giveaway and the blog’s readership full of new fans! 
- Link back to your Etsy shop in every feature.
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Local Press
Get known locally to catapult your global reknown. 

- Make a list of local media outlets your work might be interesting to.
 Think newspapers but also weekly, monthly, and quarterly magazines. And consider local TV and radio as 
low-pressure ways to enter the audio/visual realm.
- Find the journalists responsible for the lifestyle or arts & leisure section of the publication.
 Make sure you address them by name when you contact the publication and read up on their work ahead of 
time so you can mention specific articles that are similar to what you want or that you thought were especially great. 
Everyone loves a compliment! 
- Contact these journalists every few months with a specific story idea.
 Newspapers especially are looking for timely or relevant stories. If it’s something they could just as easily 
publish six months from now, they’re not going to be excited about it. Give them something very specific that they 
can visualize publishing and you’ll get a yes. 
- Support the media outlet by sharing their articles on social media.
 Whenever you can, talk about the media outlet (and include a link to their website if you have one), 
especially on social media. It’s great for them and it makes you look popular and accomplished as well.

Galleries and Art Events
Befriend influencers so you nab more exposure with less effort. 

- Meet your local gallerists.
 Go in and chat about the show they have up at the moment. Ask them if you can help publicize or if they 
need an extra set of hands at an opening. Don’t push your art on them. Befriend and help first. When they do see 
your art, if they don’t like it you can still ask them where they think it might fit better and you’ll hopefully get some 
helpful ideas of other galleries to try.
- Occasionally attend art events and meet the leaders in your town’s art scene.
 Make sure you’re seen once or twice a semester at these events and that people actually know you’re a local 
artist. You can’t ghost in and out at these events to check it off your list. There’s no point if you don’t actually talk to 
the major players in your local art scene.
- Ask for help.
 Once you’ve met someone three times, you can ask for advice. But don’t ask for them to do anything unless 
they offer. Just ask questions that they can answer for you or lead them to offering to help by mentioning something 
you’ve been wondering about or someone you wish you could meet. Sometimes they’ll take the bait and offer to go 
above-and-beyond to help you out. If not, just be happy you’re getting advice. Don’t push.
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About Laura
Laura C. George
business consultant for artists

Laura knows this is a lot of work and you probably don’t want to do it. But she also 
knows that selling art isn’t easy and that you aren’t likely to be that one-in-a-million 
artist that gets “discovered” and catapults to overnight success. She knows that if 
you do even 75% of this handbook, you’ll see a steady stream of income from your 
art.

Laura liberates and energizes artists who feel stuck, arming them with the 
knowledge they need to create a career that supports them emotionally and 
fi nancially. Or, in short, she’s a business consultant for artists.

Her expert advice has been featured on Design*Sponge, ArtPromitivate, and 
Empty Easel. Her adoring fans have said, “I can’t imagine life without you”.

And when she’s not dishing out words of wisdom for art businesses, she indulges 
her sweet tooth with toff ee goodness, creates intaglio prints, and plays with her pup 
in the dog park.


