
Marketing Self-Critique
On Your Site
Start with getting your website in line. 

- Is your URL reflective of your website? 
 It could be your name, your business name, or a description of your art. 
- Do you use descriptive keywords? 
- Do your page titles explain the content on the page? 
 “Contact” is a great title for a page with your email and phone number. “Seek” isn’t.

Social Media
Connecting with your target market on a casual level. 

- Have you picked one or two social media platforms your customers use to focus on? 
- Are you posting at least once a day on each platform? 
- Are you utilizing scheduling tools, like Hootsuite or Buffer, to post when people are around? 
- Do you vary your social posts so it’s not all promotion all the time?
- Are you regularly pulling in new followers by engaging on other people’s pages?

Email Marketing
Reach potential customers on your own terms. 

- Do you have an email list set up with a proper email marketing provider? 
- Do you email your list at least once a quarter? 
- Is there a way to get on your email list almost everywhere on your website? 
- Do you include an opt-in form for your email list on your social media accounts or post the sign 
up link on occasion? 
- Do you ask customers to join your list after they receive their purchase?

Paid Advertising
Invest in your business to gain new customers. 

- Have you tried Facebook ads?
 They can be cheap and effective when done right. 
- Do you use banner and sidebar ads on websites where your target market actually goes? 
- Are you tracking what’s working and what’s not with Google Analytics? 
- Do you stop doing the things that aren’t working after three months?
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Marketing Self-Critique
Guest Posting
Share your expertise. 

- Do you post on other websites and blogs with your expertise a few times a year?
- Do you link back to your own website? 
- Do you indicate that you’re an artist at least once in every post?

Blog Features
Show off your art using other people’s audiences. 

- Do you regularly ask for features on blogs your target market reads? 
- Do you share something a little different in every feature? 
- Do you offer the readers a special something, like a discount code? 
- Do you occasionally run a contest in conjunction with a blog feature? 
- Do you link back to your own website in each feature?

Interviews
Looking like you’re famous. 

- Do you ask for interviews on blogs, websites, and magazines your target market reads? 
- Do you share something a little different in every interview? 
- Do you link back to your own website in each interview?
- Do you follow up by sharing the interview on social media and thanking your interviewer?

Local Press
Get known locally to catapult your global reknown. 

- Have you made a list of local media outlets your work might be interesting to?
- Have you found the journalists responsible for the lifestyle or arts & leisure section? 
- Do you contact these journalists every few months with a specific story idea? 
- Do you support the media outlet by sharing their articles on social media?
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Galleries and Art Events
Get known locally to catapult your global reknown. 

- Do you know your local gallerists?
- Do you occasionally attend art events and meet the leaders in your town’s art scene?


